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S. P. Mandali’s Ramnarain Ruia Autonomous College has adopted the Outcome Based Education model to
make its graduates globally competent and capable of advancing in their careers. The Bachelors Program in
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GRADUATE ATTRIBUTES

Arts encourages students to reflect on the broader purpose of their education.

GA

Description
A student completing Bachelor’s Degree in Arts program will be able to:

GAl

Demonstrate understanding and skills of application of knowledge of historical
and contemporary issues in the social and linguistic settings. with. a
transdisciplinary perspective to make an informed judgement.

GA?2

Analyse and evaluate theories of individual and social behaviour in the familiar
contexts and extrapolate to unfamiliar contexts in order to resolve
contemporary issues.

GA3

Effectively and ethically use concepts, vocabularies; metheds and modern
technologies in human sciences to make meaningful contribution in creation of
information and its effective dissemination.

GA 4

Explore critical issues, ideas, phenomena and debates to define problems or to
formulate hypotheses; as well as analyze'evidences to formulate an opinion,
identify strategies, evaluate outcomes, draw conclusions and/or develop and
implement solutions.

GAS

Demonstrate oral and written proficiency to analyse and synthesise information
and apply a set of cognitive, affective, and behavioral skills to work
individually and with diverse groups to foster personal growth and better
appreciate the diverse social world in which we live.

GAG6

Develop a clear. understanding of social institutional structures, systems,
procedures, and policies existing across cultures, and interpret, compare and
contrast ideas in.diverse social- cultural contexts, to engage reasonably with
diverse groups.

GA7

React thoughtfully with emotional and moral competence to forms of
expressive direct action and apply social strategies toward eradicating threats
to'a democratic society and a healthy planet.

GA 8

Articulate and apply values, principles, and ideals to the current societal
challenges by integrating management and leadership skills to enhance the
quality of life in the civic community through actions that enrich individual
lives and benefit the community.

GA9

Recognize and appreciate the diversity of human experience and thought, and
apply intellect and creativity to contemporary scenario, to promote individual
growth by practicing lifelong learning.
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PROGRAM OUTCOMES

PO

Description

A student completing Bachelor’s Degree in Arts program in the subject of
Commerce will be able to:

PO1

Acquire and apply conceptual and functional knowledge of business,
management, organization, marketing, human resource, finance, services and
other allied sectors to solve real world problems of complex business scenario.

PO 2

Comprehend and research various regulatory, social, political, economic and
global factors impacting business practices, and assess  and evaluate the
challenges, and adapt to the constantly changing business environment.

PO 3

Gain critical insights and address issues in cross-culture and diversity, social
responsibility and ethics and prepare for global excellence.

PO 4

Ability to identify, synthesize, articulate and apply. multidisciplinary knowledge
to practical business situations by using modern quantitative and qualitative tools
and techniques.

PO 5

Critically investigate theoretical concepts and practical business problems by
using appropriate research methods.and analyse, formulate and propose solutions,
and contribute to social, environment and sustainability goals.

PO 6

Develop and sharpen communicative competencies both oral and written,
suitable in the modern technology oriented business settings and demonstrate
leadership abilities to work independently, conduct team work, manage cross
functional teams with diverse background through goal alignment and conflict
resolution.

PO 7

Recognize opportunities for product or service development, and leverage
creativity, = innovation and entrepreneurial skills for managing new or existing
business.

PO8

Formulate plans and design strategies in line with the organization structure and
resources and take fitting decisions using ethical approach, considering all
stakeholders.
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CREDIT STRUCTURE FOR FYBA/FYBSC

Vocational
. GE/ | and Skill Ability
Semeste | DU | gubiec | OE | Enhanceme | Enhancement | OJT/FP/CERC g Ot(’i‘.lt
r t2 cours nt Course Course/ C, RP redt
e (VSC) & VEC/IKS S
SEC
DS | DS
c | E
AEC- 2 (CSK)
vsC-2sub | 7 VEC-2
1 4 4 4 (Understandi 22
1+ SEC -2 )
ng India) +
IKS-2
AEC-2
2 4 4 4 Zicsé CS“;’ (CSK)+ VEC- CC-2 22
) 2 (Env Sc)
Total | 8 8 8 8 10 2 44

Exit option: award of UG certificate in Major with 44 credits and an additional 4 credit
Core NSQF course/ Internship or Continue with Major and Minor
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PROGRAM OUTLINE

TYPE OF
YEAR SEM COURSE CODE COURSE COURSE TITLE CREDITS
Skill Entrepreneurship and
FYBA I RUASECCOM.O101 | Enhancement rep P 2
Business Management
Course (SEC)
Skill )
FYBA I RUASECCOM.E111 | Enhancement | 'Mtegrated Marketing 2
Communications
Course (SEC)
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SEMESTER |

FYBA: Skill Enhancement Course (SEC)
Course Code: RUASECCOM.0101
Course Title: Entrepreneurship and Business Management
Academic year 2024-25

COURSE OUTCOMES:
COURSE DESCRIPTION
OUTCOME . . \
After completing this course a student will be able to:

Co1 Internalise the traits of successful entrepreneurs;.the nature, significance and

barriers of entrepreneurship.

CO2 Demonstrate ability to identify entrepreneurial opportunities in regional,

national or global level and create a business plan for starting a new venture.

CO3 Identify and distinguish between different types of business organisations

prevailing in the public and.private sector including global business.

CO4 Demonstrate ability to analyse the role and relevance of each form of business

organisation‘in the contemporary business world.

CO5 Analyse legal and business situations and demonstrate reasoning skills, make

sound judgement and take appropriate decisions suitable for the business.

CO6 Effectively communicate in the corporate world by using the business terms

used in business documents.

COo7 Exhibit familiarity of theoretical concepts of management and functions
of management viz. planning, organizing, decision making and
controlling.

CO 38 Contribute as a manager / member of a team utilizing skills in
management and propose solutions to solve organisational problems.

CO9 Apply the conceptual learning of management functions to the
corporate world for effective management of business and service
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DETAILED SYLLABUS

Course Code

Course Title:

Entrepreneurship and Business Management

Credits- 2

RUASECCO
M.O101

Unit

Unit Title

Lectures

Entrepreneurship

Entrepreneur - Meaning , Traits of
entrepreneurs, Types of Entrepreneurs
Barriers to entrepreneurship

Business Plan - Meaning of business plan,
Business plan process, Project report for
starting a new venture

Sources of Capital for StartUps- Venture
capital-Angel Investors-Crowdfunding- Banks
Budgeting- Types of Budget

15

Management functions

Management-Definition -Features -
Management Functions-Levels of
Management- Management and
Administration.

Approaches - Scientific Management Theory
— Administrative Management Theory-
Behavioural Management

Planning =Definition- Steps in Planning
Process — Importance- Types of Plans-
Management by Objectives.

Qrganising —Formal and informal
organization — organization structure — types
Decision making - Process —Guidelines for
Making Effective Decision -Types of
Decisions

Controlling — Meaning- Control Process-
Techniques of Controlling

15

References:

e _Aswathappa K. (2014). Essentials of Business Environment(12" Edition). Himalaya
Publishing House, Mumbai.
e Cherunilam F. (2017). Business Environment -Text and Cases (25" Edition). Himalaya
Publishing House, Mumbai.
e Michael L., Barton W., Pandit A. (2012). Retailing Management (8" Edition). Mcgraw

Hill.

e Mishra and Puri. (2015). Indian Economy (33" Edition). Himalaya Publishing House,

Mumbai.
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Khanka S. S. (2013). Entrepreneurial Development (2013 Edition). S.Chand & Co. Ltd. Ram
Nagar New Delhi.

Desai V. (2017). Project Management And Entrepreneurship. Himalaya Publishing House;
Revised edition.

Poornima C. (2018). Entrepreneurship Development and Small Business Enterprises. Pearson.

Drucker P. (2008). The Practice of Management. Harper Business.

Durai. (2012). Principles of Management: Text and Cases. Pearson.

Koontz H. (1972). Principles of Management: An Analysis of Managerial Functions.
Tata McGraw Hill.

Charles W. L. Hill and McShane S. (2007). Principles of Management (SIE).
McGraw Hill Education.

Ramasamy. (2010). Principles of Management. Himalaya Publications.

Reddy T. (2012). Principles of Management. Tata McGraw Hill.
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Modality of Assessment: Skill Enhancement Course (SEC) (2 Credit)
Theory Examination Pattern:

A) Internal Assessment- 40%- 20 Marks

Sr No Evaluation type Marks

1 Class Test/Assignment/Open Book Test 20

e Class Test (multiple choice questions / objective/brief answers)

e Oneormore - Assignment / Presentation on Analysis of historical and
contemporary business scenario/Case study/Research Project/ Field
Visits and Active participation in routine class instructional deliveries
(case studies/ seminars/presentation)

B) External Examination- 60%- 30 Marks
Semester End Theory Examination:
1. Duration - These examinations shall be of 1 hour duration.
2. Theory question paper pattern:

Paper Pattern: All questions are compulsory

Question Options Marks Questions
Based on
Q.1 (A,B,C) Any 2 out of 3 15 Unit |
Q.2 (A,B,C) Any .2 out of 3 15 Unit Il
TOTAL 30
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SEMESTER II

FYBA: Skill Enhancement Course (SEC)

Course Code: RUASECCOM.E111

Course Title: Integrated Marketing Communications

Academic year 2024-25

COURSE OUTCOMES:
COURSE DESCRIPTION
OUTCOME . . :
After completing this course a student will be able to:

Col1 Equip the students with knowledge about the nature, purpose and complex
construction in the planning and execution of an effective Integrated Marketing
Communication (IMC) program.

CO2 Acquaint various tools of IMC and to coordinate them for an effective marketing
communication program.

CO3 Review direct and digital'marketing for achieving marketing objectives, strategy
and execution

CO14 Overview of direct and digital marketing tools for implementing digital strategy.

CO5 Evaluateand synthesize the modern tools used in marketing communications

CO®6 UseIMC to acquire social objectives so as to meet the challenges of global
environment.




RAMNARAIN RUIA AUTONOMOUS COLLEGE, SYLLABUS FOR COMMERCE 2024-25

Rl

Explore @ Experience o Excel

DETAILED SYLLABUS

Course Code

Course Title:
Integrated Marketing Communications

Credits- 2

RUASECCOM.
E111

Unit Unit Title

Lectures

Elements of IMC - |

Meaning, Features of IMC, Evolution of IMC,
Reasons for Growth of IMC.

* Promotional Tools for IMC, IMC planning
process, Role of IMC in Marketing

* Communication process, Traditional . and
alternative Response Hierarchy Models

+ Establishing objectives and _Budgeting:
Determining Promotional Objectives, Sales vs
Communication  Objectives, + DAGMAR,
Problems in setting objectives, setting
objectives for the IMC Program.

* Advertising — Features, Role of Advertising in
IMC, Advantages and-Disadvantages, Types of
Advertising, Types of Media used for advertising.

» Sales promotion — Scope, role of Sales Promotion
as*IMC tool, Reasons for the growth, Advantages
and Disadvantages, Types of Sales Promotion,
objectives of consumer and trade promotion,
strategies of consumer promotion and trade
promotion, sales promotion campaign, evaluation
of Sales Promotion campaign.

15

Elements of IMC - 11

Direct Marketing - Role of direct marketing in IMC,
Objectives of Direct Marketing, Components for
Direct Marketing, Tools of Direct Marketing —
direct mail, catalogues- direct response media-
internet- telemarketing- Terminology used in
Digital Marketing

15

10
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Public Relations and Publicity — Introduction, Role
of PR in IMC, Advantages and Disadvantages,
Types of PR, Tools of PR ,Managing PR — Planning,
implementation, evaluation and  Research,
Publicity, Sponsorship — definition, Essentials of
good sponsorship, event sponsorship, cause
sponsorship

» Personal Selling — Features, Role of Personal
Selling in IMC, advantages and disadvantages of
Personal Selling, Selling process, Importance of
Personal Selling

References:

Belch, Michael, Belch,George “Advertising and Promotion: Anvintegrated marketing
communications perspective” Tata Mcgraw Hill 2010

Clow ,Kenneth E ;Baack, Donald E “Integrated Advertising Promotion and Marketing
Communication”,Pearson Edu 2014

Duncan,Tom,“Principles of Advertising and IMC”, Tata Mcgraw Hill Pub 2006

Shah, Kruti ;D’Souza, Allan, “Advertising and IMC”, Tata Mcgraw Hill 2014
Shimp,Terence, “Advertising and promotion :An IMC Approach”, Cengage Learning 2007
Dutta,Kirti, “Integrated Marketing Communication” Oxford University Press ,2016
Gopalakrishnan, P S , “Integrated Marketing Communication: Concepts and Cases”,ICFAI
University Press,2008

Kamat and Kamat, “Digital Marketing”Himalaya Publishing House, 2017

11
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Modality of Assessment: Skill Enhancement Course (SEC) for BA (2 Credits)

A) Internal Assessment- 40%- 20 Marks

Sr No Evaluation type Marks

1 Class Test/Assignment/Open Book Test 20

e Class Test (multiple choice questions / objective/brief answers)

e Oneor more - Assignment / Presentation on Analysis of historical.-and
contemporary business scenario/Case study/Research Project/ Field
Visits and Active participation in routine class instructional deliveries
(case studies/ seminars/presentation),

B) External Examination- 60%- 30 Marks
Semester End Theory Examination:
1. Duration - These examinations shall be of * 1 hour duration.
2. Theory question paper pattern:

Paper Pattern: All questions are compulsory

Question Options Marks Questions
Based on
Q.1 (A,B,C) Any.2 out of 3 15 Unit |
Q.2 (AB,C) Any 2 out of 3 15 Unit Il
TOTAL 30

12




FOR COMMERCE 2024-25

<
NG
Q}Q
S3°
QO
S
QK\
Q™
"\
N
R
;?}Q
>
\



